


















































S“e Summary ® Reeort Date: 24/3/98
Campaign: Healthy Heart Active Venues

Booked Actual Venue
Mess Mess Total

Suburb

State Reg Venue

Dublin Southwes 51 Miller's at the Jenson Hotel Clondalkin 2
Galway 14 CJ's Niteclub Salthill 2 2 13
Galway 13 Liquid Niteclub Salthill 2 2 11
Galway 12 The GPO Niteclub Galway 4 4 15
Limerick 89 Doc's Nightciub Limerick 4 4 12
Limerick g0 Phase |l Niteclub Limerick 4 4 7
Waterford 93 Junction Bar/Club L.A. Waterford 2 2 7
Waterford 95 Preachers Waterford 3 3 5
Total display points for Nightclub 4 4
Pub
Cork 26 Charlies Bar Cork 2 2 6
Cork o4 Mollie's Bar Cork 2 2 8
Cork 57 The Phoenix Bar Cork 2 2 9
Dublin South 69 Badbobs Dublin 2 3 3 11
Dublin South 66 Bruxelles Dubtin 2 4 4 15
Dublin South g2 Cafeen Seine Dublin 2 2 2 8
Dublin South 64 Major Toms Dublin 2 2 2 13
Dublin South 70 Mother Redcaps Dublin 8 2 2 14
Dublin South 67 O'Dwyer's Dublin 2 2 2 9
Dublin South &1 Sinnotts Bar Dublin 2 2 2 11
Dublin South 85 The Harp Dublin 2 2 2 12
Dublin Southwes 48 Finche's Pub Clondalkin 2 2 10
Galway g Sally Longs Galway 2 2 7
Galway 11 The Blue Note Galway 2 2 7
Galway 9 The Kingshead Galway 2 2 10
Total display points for Pub 3 3

gport & Recreation
Dubtin North 42 Poppintree Sports Complex Ballymun 2 2 10

Total dispiay points for Sport & Recreation

Total display points for Campaign: Healthy Heart 250

Total display points for this report: 250 250
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Venue Demographics

D

Report Date: 24/3/98

Venue Reg
Type State No Venue Suburb Gender Age Patronage Rate DPT Comments
Bar & Nightclub
Dublin North
0044 The Tower Ballymun FEM 18-30 400 Week 10
Subtotals for Venue Type: par & Nightclub 400 10
Education
Carlow
0004 RTC Carlow Carlow MF 1528 2600 Year 3
Cork
0080 RTC Cork Cork MF 1528 4500 Year 30
0020 College of Commerce Cork FM 1528 2000 Year 19
0019 University College Cork Cork F>M 1528 105000 Year 37
Donegal
0032 RTC Letterkenny (Port Rd) Letterkenny F:M 1528 1300 Year 24
0028 RTC Letterkenny Letterkenny F:M 1528 1300 Year 18
Dublin
000g Dublin Business School Dubiin 2 Fv 18-24 2900 Year 24
0079 National College of Industrial Relatior Dublin F:M 15-40 1300 Year 9
Dublin North
0056 College of Marketing and Design Dubfin M>F 1528 1950 Year 24
0053 National College of Artand Design  Dublin F>M 1528 720 Year 19
Dublin North
0057 Dublin City University Dublin 9 F:M 1528 6000 Year 33
Dublin South
0080 Trinity College Dublin Dublin 2 F>iv 1528 11200 Year 56
0059 University College Dublin Dublin 4 >M 1528 16378 Year 37
0053 DIT - Kevin Street Dublin 2 M= 1528 2600 Year 32
0055 DIT - College of Catering Dublin 2 Fi 15-28 1500 Year 23
0054 DIT - Bolton Street Dublin M+ 15-28 2400 Year 32
Galway
0007 RTC Galway Galway F>M 1528 3800 Year 34
0006 University College Galway Galway FM 1528 7500 Year 16
Kerry
0005 ATC Tralee Tralee FM 1528 2700 Year 33
Kildare
0017 St. Patrici’s College - Maynooth Kildare F>M 15-28 4500 Year 35
Limerick
0003 Shannon College of Hotel Manageme! Shannon M>F 1528 300 Year 25
0002 Limerick University Limerick F:M 1528 6000 Year 55
Louth
0001 RTC Dundalk Dundalk M>F 1528 2100 Year 32
Sligo
0080 RTC Siigo sligo M>F 15-28 2800 Year 24
Waterford
0015 RTC Waterford Waterford FM 1528 4200 Year 44
Westmeath
0016 RTC Athlone Athlone M 1528 3000 Year 34
Subtotals for Venue Type: Education 200548 780
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Venue Demographics

D

Report Date: 24/3/98

Venue Reg
Type State No Venue Suburb Gender Age Patronage Rate DPT Comments
Leisure & Gaming
Dublin
0086 Bamey's Dublin M>F 15-40 500 Week 4
Barney's electric games and gambling
machines attracts young and old in this north
side venue
Dublin North
0085 Dr. Quirkey's Dublin M>F 14-25 500 Week 10
Located in the heart of O'Conneil Street, it's two
floors of electric games and food attracts many
youth
0045 Baliymun Snooker and Leisure Centre Ballymun MeF 15-40 150 Week 7
Located in the heart of Ballymun in the shopping
centre, it attracts a range of people
Dublin Southwes
0052 Q's Snooker Hall Clondalkin MeF 10-25+ 1256  Week 9
A large hall with video games as well, it attracts
a lot of local youths
0034 Blacks Snooker Hall Tallaght M 14-25 150 Week 5
On the Firhouse road, another leisure venue
popular with young people
0032 Snooker world Tallaght F:M 1528 300 Week 2
Located in Killinarden, itis a popular venue for
the local estates.
Subtotals for Venue Type: Leisure & Gaming 1725 37
Nightclub
Cork
0029 Rearden's Mill Cork FM 18-35 4000 Week 28
Consisting of four floors of entertainment, the
ciub also targets an older croud of over 30's.
0023 Side Trax Cork M 18-30 1500 Week 16
This club attracts an altemative crowd in the
heart of Cork
Dublin
0081 The System Dublin MeF 18-24 2000 Week 12
Dublin Southwes
0051 Miller's at the Jenson Hotel Clondalkin F:M 18-24 1700  Week 9
The major club in the area, this nightclub
aftracts many local youth
0033 Cocos N/C - Belgard Inn Tallaght F:M 18-24 500 Week 9
This niteclub is held in the basement of a large
public house servicing the Tallaght area and
likely to reach a wide audience of especially
young people
Galway
0014 CJ's Niteclub Salthill FM 18-24 1000 Week 13
Attracting a young local crowd, another large
club on the Galway coast
0013 Liquid Niteclub Salthill F:M 18-30 4000 Week 11

Situated on the coast outside Gaiway, it
attracts young people from town, locals and
tourists
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Venue Demographics

D

Report Date: 24/3/98

Venue Reg
Type State No Venue Suburb Gender Age Patronage Rate DPT Comments
0012 The GPO Niteclub Galway FM 18-30 3000 Week 15
A large niteclub in the centre of Galway, it is
probably the most popular club in the area
Limerick
0030 Phase il Niteclub Limerick F>M 18-24 2000 Week 7
Located in the heart of the city at the Royal
George Hotel, this club attracts a range of
young people including students
0089 Doc's Nightclub Limerick F>M 18-24 2000 Week 12
The low stone ceilings creat a subterranean
feeling in this upmarket club just outside the
city centre
Waterford
0095 Preachers Waterford F:M 18-24 2000 Week 5
Stylea on a church design, it's wooden interiors
and Cw 'pulpit’ attract a large upmarket crowd
0093 Junction Bar/Club L.A. Waterford F:M 18-30 2000 Week 7
With -hree large areas of entertainment, this
Amenuan styled club also features pool tables
and hot food in it's 'Diner section.
Subtotals for Venue Type: Nightclub 25700 144
Pub
Cork
0027 The Phoenix Bar Cork F:M 18-24 1000 Week 9
Blaring rock music and the dark interiors give
away it's attraction to a young audience, with
two bar areas on two floors
0026 Charlies Bar Cork F:M 18-35 2000 Week 6
0024 Mollie's Bar Cork FM 18-24 3000 Week 8
Mollie's attracts a range of people with it's live
music nightly.
Dublin South
0070 Mother Redcaps Dublin 8 FM 1835 2500 Week 14
A popular venue for live music and other
functions such as readings and performances.
0069 Badbobs Dublin 2 F:M 18-30 1500 Week 11
Providing an occassional disco, it is renowned
for it's live music and is likely to reach those
who do not visit the more upmarket bars and
discos
0067 O'Dwyer's Dublin 2 FM 25-29 1660 Week 9
Just off Merrion park, O'Dwyers is open until
after 2:00 AM on weekends
0066 Bruxelles Duplin 2 FM 18-30 5200 Week 15
0065 The Harp Dublin 2 FM 18-30 1200  Week 12
Situated at O'Connell Street the Hapr is another
long established Dublin venue attracting a
range of visitors from all social spheres
0064 Major Toms Dublin 2 M>F 18-24 3500 Week 13

Very popular among young people and students
being situated just off Grafton St. it would also
attract young tourists
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Venue Demographics (m

Report Date: 24/3/98

Venue Reg
Type State No Venue Suburb Gender Age Patronage Rate DPT Comments
0062 Cafe en Seine Dublin 2 FM 18-40+ 5000 Week 8
A well known upmarket bar, it's wrought iron
chandeliers, highbacked couches and
occasisonal live music ont he balcony ensure a
contining loyal clientele of young professionals
0061 Sinnotts Bar Dublin 2 F:M 18-30 5000 Week 1

Attracting a range of people from tourists to the

after work crowd to college students, it has

remained a popular drinking venue in Dublin
Dublin Southwes

0048 Finche's Pub Ciondalkin M>F 1540 1000 Week 10
This is the only public house within the
immediate area, thus attracting many local
residents
Galway
0011 The Blue Note Galway F:M 18-24 1000  Week 4

Aftracting a arange of oung peopl: the Blue

Note is well known for it's live bluess and jazz
0009 The Kingshead Galway F:M 1835 4000 Week 10

A long established bar in Galway, it attracts

many young persons with it's large screen

broadcasts of live sports and occasional live

music.
0008 Sally Longs Galway MsF 18-30 1000  Week 7
Sally Longs has long been known as a pseudo
'biker bar' with wall murals depicting legends of
rock music.
Subtotals for Venue Type: Pub 38560 150
Sport & Recreation
Dublin North
0042 Poppintree Sports Cornplex Ballymun M>F 10-25+ 150  Week 10

A community based centre servicing the
residents of Ballymun and surrounds, it reaches
a range of young people
Subtotals for Venue Type: Sport & Recreation 150 10
Grand Totals for this report: 267083 1131
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Healthy Heart Poster Campaign Evaluation :
QUESTIONNAIRE

Indicate Gender: 0 MALE 0 FEMALE

1. What age are you?

2. Are you: 0 Employed
0 Unemployed
0 Full time Student
0 Other
3. For Licensed Venues: Have you been here before in the last three
months? 0O YES O NO
4. Have you seen any health posters in the toilet area?
0 YES O NO [GotoQ.7]
5. What were the posters about? [if heart or health is not mentioned, go to Q. 7]
0 HIV/AIDS/Sex
00 Heart/ healthy heart/ Heart Week
0 Health in general [Go to next question]
[l Don'tknow
0 Other.

6. What did the poster look like?

0 Gives colour [orange]

0 Names character {Pauline McLynn/ Mrs. Doyle}
0 Don't Know

0 Other:

.

7. Have you seen this poster before? [Show heart poster]
3 YES 0 NO [End interview]



8. Did this poster make you think about your health?
ad YES 0 NO

9. Did seeing this poster encourage you to do anything about your
health? 0O YES 0 NO [GotoQ.11]

10.  Ifso, what did you do? [may indicate more than one answer]
O Changed diet/ eat better
0 Exercised more
O Quit smoking
O Drink less alcohol
O Visit GP /doctor
0O Other

11. Do you think placing such posters in the toilet area is a good way to
reach people with this kind of information?
0 YES 0 NO

Do you have any additional comments about the poster or the campaign?

Could you please initial here to confirm that I completed this questionnaire.

Interviewert's signature:

Date: / /98 Time: 2 PM / AM

VENUE:
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