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Executive summary of results and conclusions from the December 
evaluation 

We conducted our evaluation in C'\VO phases, phase one in cwa em.e:-..:linment venues and 
phase cwa in a regional technical college. 

M:un findings in nhase one of evaluation 

Our samnle of uamms in Badbobs and Sinnons, fulfilled rhe de=io!rr"..Dhic orofiles of 
the cargeaed a1iclience. According co our findings our sample 85% of the respondenrs 
we:-: aged betwe::n 20 and 35 ye3I'S. 86% of the respondents we::-e single. Eighty five 
pe::c:.:::it of the respondents selciomly visited the venues whe:c they wo: intc::'Viewcd.. 
On me basis of this imponanr variable. the following results we:-: observed. 

1. S ixry six pe:-::::m: of responcie::us had. seen one or more of the nine messages in the 
campaign. 

2. Messages two. one, three and six were most frequently recognised and recalled by 
male r:sponcie:us. 

3. Messages t\VO, four, six and three were most frequently recognised and recalled by 
femaie respondents. 

4. Most of the messages identified. were seen within the week previous co the smdy. 

5. Farcv three i:,e:c::nt of the reSuondents saw the messages in the venues where the 
evaluations we:-: conducted. 

6. Fifty perc::m of the respondents recalled that the messages we:: in colour. Forty 
eight oe:::::ent of the resoondems �ed that the messages were in black and whiic.. 
The responde:itS who recalled the messages in black and white may have be:n 
influe:iced by the black and white copies of messages used on display beams. 

7. Tne respondents were asked to rare the messages in tc:mS of their easiness to 
remember on a scale of 1 to 5 (with one being a low value and five being a high value). 
Over ©% of the rcspondcntS gave all nine messages a rating of be�e:n 4 co 5 . 

8. Using the scale of 1 to 5. the respondentS were asked to me the usefulness of the 
messages to inform people about HIV and AIDS and over 70% of the rcspondems 
gave a rating of 4 to 5 for the n:ine messages. 

9. The respondents were asked to rate the messages far ease of undermndmg using a 
scale of 1 to 5 and 85% of the respondents gave a rating of 4 to 5 for the cine 
messages. 

10. Ac::ording to the male respondents messages two and fear were most frequently_ 
selec"..cd as the e3Siest of all nine messages to understand. Similarly mes�aes tw0 and 
four were selected. bv female reSTJonderu:s as the easiest messa aes to undc::stand. - ,.. -----::,  

11. Messages two and foar were identi:ficd by male and female resoondcms as the 
easiest messages ro remember. 

12. Messages rwo and nine were identified by male respondents as the most 
informative of all the messages. Messages two and four were identified by fc:oale 
respondents as the most inf ormarive of all of the nine messages. 



13. ResoondentS were asked whe:.'":.er they conside:'ed that good qu.aliry com:cdy used 
condoms were adequate ro offset HIV and AIDS and 80 % of the respond.ems smted 
that condoms would provide adequate to very adequate procecrion. 

14. Eghty five percent of the respondents stated th:J..t they would use condoms when 
having sex. 

These findings indicate thar eve::i Mth a sample who did not frequently attend the 
venues where the evaluation was conducted.. sixty percent of the respondentS recalled 
one or more of the messages. Ove::tll messages two "sajer sex ir's your chaice insist on 
ir" and four "If you go robed wirh someone .... " have �n identified. as the moSt 
useful. informative, memorable messages. With regard to the use of condoms over 
80% of the responde::its staICd chat they would use condoms when having sex as they 
considered. that they were adequate to offset HIV and AIDS. 

Main findings from uhase two of me evaluai::ion 

According to ou::- survey, 90% of the respondents were aged betw�n 17 and20 yc:IIS 
and were main.I y second ye:JI smdents. On average 68 % of the smdentS have used the 
toilets in the two campuses in Lencienny Regional Technical College. On the basis of 
these basic crit�..a the following results were observed.. 

1. According to our results, apprmcimarely 82% of all rcspondentS had observed. at lC3St 
one of the nine messages. 

2. Message four and one were most frequently recalled. by male respondents. In 
contra.St messages four and thre: were recalled most frequently by fe:nale icspondcms. 

3. Eighty nine pe=cent of the respondents saw the messages in the C3l!l.pus. 

4. Sixty one pe:-:ent of the respandems Stated that the messages we:e in colour. 

5. The respandentS were asked. to rare the messages using a scale of 1 to 5 on the 
following critc'ia.. 

With regard to the offensiveness of the messages between 76 and 95% of the 
respondentS gave a rating of 1 to 2. 

With remd to the ease of understandmg between 60% and 87% of the resoondents 
giving a raring of 4 to 5. 

With regard to the innovativeness of presentation, approx:imatcly a tbird of the 
rcspondentS gave a rating of 1 to 2, a thini gave a rating of 3 and a third gave a :rating of 
4 to 5. Similarly a tlmd of the respondents gave a rating of 1 to 2, 3 and 4 -5 fer the 
relevance of the messa:,aes to their own live. There was a higher proportion of females 
who gave a rating of 4 t0 5 for the relevance of the mcssa2:es for their lives.. 

Between 50 and 78 percent of the respondents gave a rating of 4 to 5 far the ease of 
remembering the messages. 

6. The respondcntS were asked to select the message which they considered 10 be 
easiest to understand. Messages two and six were selected most frequently by male 
respondents. 
Messages two, four and six were selected most frequently by female respocdcnts. 



7. Messages two and four wc:rc most frequently selected by male respondents as the 
message which. is the easiest to remember. Messages two and six wc::rc sclca.cd by 
female rcspondenIS as the message which. is easiest to remember. 

8. Messages six and four wc::rc selected by male and female respondc:nIS as the most 
informative of all. the messages. 

9. The rcspondc:::itS were asked whether they considi:::-ed condoms would provide 
adequate protcetion against HIV and AIDS . Over 80% of the rcspondcntS considered 
that condoms provided a.dcquarc to vccy adequate protcerion against EIV and AIDS. 
Between 60 and 78 percent of the rcspondentS StaICd. that they have used condoms in 
the past. Between 86 and 88 percent of the rcspondcntS stated that they would use 
condoms in futlll"C. 

From these resulIS we c:m say that there was a Y'="J high recall :rate for the messages. 
Message two " HN and AIDS : safer sex, its your choice, insisr on it" , four" If you 
go ro bed with someone " and six " You cannot ger HIV injecri.cn uy ... " were most 
frequently selected. by the rcspondentS. for being informarive. memorable. useful. Vvuh 
regard re the impact of the medium. the rcsultS inciic::m: that the medixml is a good 
disseminaror of infOIIDarion to people and trulI people do no� the messages. even 
when they have been infrequent visimrs to the premises where the messages arc 
displayed. 
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