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INTRODUCTION

U This report summarizes evaluations of poster campaigns for Binge
Drinking across the 3 Health Board areas, Western, Northern and
Southern

U In the Western and Northern Health Board areas, the same poster was
used while the Southern Board used a different visual

0 Comparisons have been made across areas and only for the key

questions however it should be noted that these are indicative only as
there were a number of differing factors, for example different sample
sizes/ Posters used, meaning that we are not comparing ‘like with like’

U The key areas combined are;
-Recall of the poster
-Message recall
-Opinion of poster
-Appropriateness of poster
-Change in knowledge
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Poster recall




PROMPTED RECALL OF BINGE DRINKING POSTER
[ Base: All Respondents — n=201 ]

you don’t have to be

you don’t have to be
drunk to be doing

drunk to be doing
real.damage
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RECALL SEEING ANY CONTACT INFORMATION ON POSTER

you don't have to be you don't have to be

drunk to be doing

drunk to be doing

Western Board Northern Board

Yes

No




Message recall
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MESSAGE POSTER WAS TRYING TO COMMUNICATE

— TOTAL MENTIONS
[ Western Board ]

You don't have to be drunk to do real damage
Four drinks in one session for women

Five drinks in one session for men

Binge drinking can seriously affect health
Know your limits

Binge drinking can lead to stroke

Binge drinking can lead to heart problems
Binge drinking can lead to cancer

Binge drinking can lead to high blood pressure

General binge drinking information
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Other -9%

None of these / don't know / no reply

I 2%
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MESSAGE POSTER WAS TRYING TO COMMUNICATE — TOTAL MENTIONS

[ Northern Board ]

You don't have to be drunk to do real damage
Five drinks in one session for men
Four drinks in one session for women
Binge drinking can seriously affect health
Know your limits
Binge drinking can lead to heart problems
General binge drinking information
Binge drinking can lead to high blood pressure
Binge drinking can lead to stroke
Binge drinking can lead to cancer
Other

None of these / don't know / no reply
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68%

| 146%
| | 45%
| | 41%

| 135%

| 25%

D 24 %

[ |23%

e | 23%

B 167
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MESSAGE POSTER WAS TRYING TO COMMUNICATE (2 posters used)
[ Southern Board]

Know the one that's too many ﬁ 37%

Waking up with a hangover B 9%
Word puzzie - 9%

Waking up with my boyfriend e
Jane waking up with a hangover -7%
Jane waking up with my boyfriend 3%

Drinking too much - 8%

Kebab 4%
Violence .3%

Slash 2%

Getting too drunk, not remembering things .2%

Other — 9%

Can't remember anything about it I 2%
None of these 5%

Don't know / no reply 2%




Opinion of poster
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LEVEL OF AGREEMENT THAT THE POSTER ...

LGt <o ve Going: [ Western Board ]

real.damage
—

Iy

Western Board

Agree strongly

Tend to agree

Neither agree nor disagree
Tend to disagree

Strongly disagree

Don’t know

Was easy to Was confusing Was not informative Was helpful
understand




you don’t have to be

e LEVEL OF AGREEMENT THAT POSTER WAS ...

g & . \l;f’)
~i [ Northern Board ]

Northern Board

Agree strongly

Tend to agree

Neither agree nor disagree
Tend to disagree

Strongly Disagree

Don’t know
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Was easy to understand Was helpful Was not informative Was confusing
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LEVEL OF AGREEMENT THAT POSTER WAS ...
[ Southern Board ]

Southern Board

Agree strongly

Tend to agree
Neither agree nor disagree
Tend to disagree

Strongly Disagree
Don’t know

Was easy to Was confusing Was not informative Was helpful
understand




OPINION AS TO WHO POSTER IS AIMED AT- WHO THE TARGET

AUDIENCE IS
[ Western Board ]

Young people 68%

Western Board

Students }16%

Middle aged people 7%

Females :l 5%
Older people ]4%
Males 14%

Young professionals 1%

Other 24%

BN B N B BN NN OB NN NN NN NN OB NN BN NN BN NN BN NN NN NN NN NN BN BN NN NN NN B B B BN W



Hornern Boerd Young people | -
Students |G 27
Females _21 %
Males _18%
Middle aged people -13%
Older people -1 1%

Young professionals -9%

Everyone -6%
People with drinkproblems | 2%
Everyone who drinks |1%

Other l 3%
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OPINION AS TO WHO POSTER IS AIMED AT
[ Northern Board ] I




OPINION AS TO WHO POSTER IS AIMED AT (2 posters shown)

Southern Board

Young people

Males

Females

Middle aged people

Students

Everybody

Older people

Young professionals

People who drink

Other

Don't know / no reply

[ Southern Board]
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- 13%

- 9%

- 9%

-6%

.3%
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Appropriateness of poster




LEVEL OF APPROPRIATENESS TO COMMUNICATE MESSAGES ON ‘BINGE
DRINKING/EXCESSIVE ALCOHOL CONSUMPTION’ THIS WAY

you don’t have to be
drunk to be doing
real.damane
By

you don’t have to be
drunk to be doing
real damage
A

Western Board Northern Board Southern Board

Very appropriate

> 93%

> 77%

87%

Fairly appropriate

Neither appropriate nor
inappropriate

Fairly inappropriate
Very inappropriate
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Change in knowledge




CHANGE IN KNOWLEDGE OF BINGE DRINKING SINCE
SEEING POSTER

you don’t have to be
WArink to be doing
real. damage

S—

you don’t have to be
JArunk to be doing
real damage
—

Increased a lot

> 74%

> 70%

Increased a little

Has not increased a
lot




POSTER TOLD ANYTHING NEW ABOUT EXCESSIVE ALCOHOL

CONSUMPTION (2 posters used)
[ Southern Board ]

Yes

No

Don’t know
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